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*The Decision-Making Process

*What is Most Important to Your
Target Audience?

*Getting Your Message in Front
of the Right People

*Building a Library of Social Proof

BARQAR

DONT BE PART OF THE HERD.

BARQAR.com



* How can we better reach our target audience on social?

* How can we build more trust through social media?

* How can we compete with bigger, more established
companies?

* What is the most effective way to market with limited time
and limited funds?

* Where should | spend my money, online marketing or other
areas?
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nFacebook.com/BarqarMarketing

_ of respondents said that companies'
social media posts impact their purchases
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4 in 10 Social Media users have purchased an
item online or in-store after sharing it or marking
it as a Favorite on Twitter, Facebook or Pinterest.
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Source: http://www.socialmediatoday.com
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Blah, blah, blah.
Why should I care?



Social media gives you a very cost-effective way of
amplifying your company’s message and influencing
MORE of those purchase decisions!
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4 OUT OF 5 5MBS HAVE REPORTED USING SOCIAL MEDIA FOR
PROMOTING THEIR BUSINESS.

3 of them have gained new customers!

ATTENTION! IT°S THE BIG DAY!

FACEBOOK AGAIN STANDS WAY
AHEAD - EVEN WHEN IT COMES TO
PROMOTION OF EVENTS AND

POLLS CONDUCTED SHOW THAT
MORE THAN 50% OF EVENT
ORGANIZERS USE SOCIAL MEDIA TO

POSTS CONTAINING PHOTOS ARE
MOST POPULAR AMONG BRAND
MANAGERS:

BRANDS: PROMOTE THE EVENT AND THEIR
BRAND:
86% 58% 49%
Facebook e
Increasing Increasing
299 awareness of the awareness of
Tv::rte: ° event the brand
19% 41% 37%
reating a new Increasing
18% @ information channel customer loyaity
Pinterest =
30% 26%
16% — =
|nsm8'{am % @ OPe"i”S up a new Rcducmg
customer support ma(keuns
5% } ° channel expenditures
Flickr & =
>ag » ° 2'6 2 Yo Photos Links ; Status
P Generation of Increasing
b leads ticket sales Album m Video Other

Source: http://www.marketingtechblog.com
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What do businesses report getting out of their Social Media Marketing?

0%
10% 20% 30% 40% 50% 60% 70% 80% 90%

increased exposure
increased traffic
provided marketplace insight
generated leads

developed loyal fans
improved search rankings

grew business partnerships

reduced marketing expenses

improved sales

Source: http://www.favouritehobbies.com
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WHAT’S IMPORTANT TO YOUR AUDIENCE?
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Behavior — Site Content — All Pages - 2016
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Company Page - Analytics e e e e L

ol o PR G e W L ms Py ki i ALah & aew e i TR i 4o ileld Wi
paary v ir RF o F T 4 & v sk 3 Kol Ol % Al

B 0E s | ok b0 BUECHELSTUTE REIRRRT My 3EF AN
Louing Everyihing

by - Bty s
i Crped: @
Tarpanedi nic Al Fobtes
2,058 I 11w
Updates © PRREp—
Preview Date Audience  Sponsored Impressions Clicks Ieracte
Before you Tweet again, look atthes... 152016 Al lollowers Sponsor 871 2 6
Why does the five-hour workday ma... 142016 Al followers Sponsor 1,369 12 10 - 161%
Looking for some Monday Motivation... &132016  All followers 1452 o 12 1.45%
Spotity seeks more personalized pla.. ©&7/2016 Al followers Sponsor 1,259 1 8 0.71%
Let'stakealookatafewnotwo lowec. 6&7/2016 All followers Sponsor 1,002 4 7 1108
Just because everything in your ife ... &6/2016 All followers Sponsor 2,049 14 U - 112% I
Having an occasionally bad day does... G/62016  All followers Sponsor 505 3 6 178%
15 Lessons Of Creativity For 2016 52016 All lollowers Sponsor 825 1 S . 0.73%
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Company Page — Insights — Sort by Engagement — Reactions, Comments & Shares

Published Post Type Targeting Reach Engagement
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Analytics. Twitter.com — Tweets
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Answer The Public

finding a contractor

finding
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finding :
7 finding
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\ « finding a home ¢ |
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\ finding ing contractor
' finding
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finding a rinyour area
finding a contractor in nyc

finding a contractor | usS
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GET QUESTIONS







N 3
Linkedin Advanced Search

How to Find the Perfect Professional in Your Market
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*Your target audience doesn’t know about you.
*Your customers have forgotten about you.
*There are always opportunities to brand.

*Turn your existing customers into brand ambassadors.
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- Daniels Restaurant Waldation they are making

contracior, docior o a
BRine promoton 10 make
Cal today for your resenvations 10 this very special food & #wine pairing P FREE Webthar! (84
event featuring OneHope Wine

o Pro moted Co nte nt Gnlled #obster, foie gras, white quail & #beef tenderioin are ust a few of

the menu #ems 1o be paired with wonderful wine varietals from OneHope!

weben

O Blog post, eBook

PRAT 5 O WD

e Boosted Post

O Event Announcement

Free Webinar on

DOl el 4 DTl and &

o Ad S Eat & Drink for a Great Cause!
ONEHOPE 15 a Calfiomia based socal enterprse that sells wine and other

O Increase # of Page Fans’ Drive ::;J:it:ds 1O raise awarensss and funding for charitable organizatons and social
Individuals Back to Your Site, Etc.

Y PRORS Toncned

oy Like B Comenent Share -
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There have been a ot of advancements in varicose vein treatment. Learn
what's involved

LT

Varicose Vein Treatment

e 5,003 people reached

¢ Women 28-60

e Specific likes/interests

e Within 20 miles of office

Iocatio ns |:;_Lm;1= Joiscusses varicose ven Yeatment ana who Is a 9ood
. 1 |
e 133 actions/engagements ’
. . . . 5.003 pecple reached ¢ View Results
e 20 appointment inquiries e o
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Hashtags containing “BuyNow”
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IUnfiltered Open Letter to the
pn Social Media

What are The 14 Most Popular Sog a0no

0' 2016? Social Media Advisor at Haley Marketing Group, ['ve

(o] Q infl ||

I've seen platforms shoot up and no one really seem

serve.. Jooking at you Snapchat. I've seen that same

Stop Trying to Create the Perfect Piece of Content 11;,1 e
and Just Create Content

D o oao

The Beatles recorded 237 original

Stop working harder and start working smarter.

=, 17 of winich went on to be number one
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Happy #4thotjuly!

Theodore Mosher IV
Student/Career Services, g

Mot something | would hav
t
b

am. ™,

Like « Comment «+ Share

ra

3

] Brad Bialy Thanks for sharing, Theodorel Have a great week!
Like * Reply

-

m Theodore Mosher IV Brad Bialy, thanks for writing!
Unlike = Reply * W you

BARCMR ks your business lodng grournd in the batlle for Search Engrne vsibility™? Leam how (o

rank higher on #Googhe!
Marketing Webinars - Buffalo Marketing Education
Wiebinars
bargar.com - Owr free marketing education webinar senes offers
social media marketing, search engina oplimizatcn and refaral
marketing Lips hor el busmesses

il Chrganic
Targeted ta: All Followers

431 2 4 1.39%
Sponsor update
Richard Bush and To
A, Mark Bumett ¥We use BARGAR and have been vary pheased with cur partnarship H

wou ane in army type of senice industry thes is a great marketing and leaming tool

ﬂ 1ARCIAR Thanks Mark, we appreciabe the endorsemant! With all the posiive reviews
Amencan Dream Mofgage 18 recenang, your guys ae obawously damg all the nght
Ehings 1ool

29d
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~£: Brad Blaly O m

Need a quick #SocialMedia graphic that looks
mazing? Use the templates in @AdobeSpark.

BARQAR
Who is ready for some #Hazz at @AIbnghtKnox today at 2pm? Things
to do in #Buffalo in June

What are The Most Popular Social Media Tools?
14 100is 1o help you manage your social media marketng campagn

Buffalo Happenings: Things to do June 2016 - BARQAR
Summer is in full Swing. and June seems like it is brimming with endless
possibilties. The weather is warm (usually!),

BARQAR
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Improving Children’s Sensory Input Through Animal
Walks!
Pested fure 3008 2018

N As atherapist, you are well avare of the importance of gross motor shills to
sxcesstul child development. regardiess of the age or prade level of your students.
Gross motor activities not only get children moving and active, but they akso help
regulate sersory needs. An eaty way 20 include propricceptive and vestibular input

on.. Read more »

Mase e

What Is Reactive Attachment Disorder And What Do
You Need To Know About It?

Posted May 2700 X019

Reactive sttachment disorder (RAD) is 2 rare bt serious condition in which a child
£2ils 10 establish healthy sttachments 1o parents or other caregivers. It is caused by
cheonic maltreatment. reglect or abuse earty in life. For instance. children born to

drug or dcohol addicted parents learn very earfy on that things do not feel

Read more »

Why You Should Blog

WORK WITH COBB

PEDIATRIC
Pageviews

"
CATEGORIES

&0 4
Blog
Classroom Activities 400
Expert Articles
Iaterview Tips =1
Newsroom g B B B B S EESEERESESEEERSEN

B

e FFEF I FF IS TG
Speech Therapy Tips
Tips For School Psychologists




Average Rating / 48 Total Testimonials

4 9 Out of
— 5 Stars

Cobb Pediatric Therapy Services

5.0 out of 5 stars
Mary M

This was my first year working for Cobb pediatrics. | felt like the
company is very professional and supportive of it's employees. My
supervisor, Lisa Falkenstein, responded immediately to any questions
or concerns. | would highly recommend Cobb Pediatric to any new
therapist

@BarqarMarketing

What do People Think of Your Service?

Average Rating | 383 Total Testimonials

A F e

Wood Personnel Services

Harvey A

Extremaly halpful. Everyons | have had experience with at WS shares a
beligf in the serice mession of the the organization

Sherese K

| lised |, 0 was very nice

Danialle D

The people at WPS were very friendly and aasy o wark with. i was quick

and easy 1o gel everyihing done:
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Net Promoter Score (NPS) @&

/ Good Work!
-100 o Tip: What should your NP5 score

be?

Your Score
Feedback Feedback Request Feedback Received ‘nline Reviews
RBequests Sent Open Rate

276 89.9%
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"It was an absolutely amazing experience and I cannot wait to
return. My mother was excited to bring me because she knew it
would be amazing and she was absolutely right! Our server was

charming & knowledgeable and made us feel like queens!”

Mdie C. - April 2016

WE ASKED | YOU'RESPONDED | WE LISTEN

"We had a really tight
timeline but Mark

Did our team exceed
your expectations?
If so, please
describe an instance

’

wds o

made it work

here

ny glitch at

the end with the
appraisal and Mark
took care of quickly

and myv folks were

of how we went
above and beyond:

able to close
My chent stated he

on time.

really appreciated the
interaction with
Mar

Julie Billeise

Facebook.com/BarqarMarketing

-

%

¥

EALTOR® .

@ TJ's Plumbing & Heating

Thanks for the great feedback Nicki

“TJ buik a bathroom In my basement and did a fantasik job He s
trustworthy, which Is hard 10 find these days In people. Hs men that worked
on the job were also very professional and courteous. | would defintely
recommend TJ to anyone and would call him up for any future project of
my own.* - Nick V

-
L >

1) |
/ ’ » L
“He is trustworthy. which is hard
to find these days..."

e \/},
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June 29 at 8:10am - ¢

| have recently been diagnosed with panic disorder, and though | am in recovery, |
still have bad moments. While in for a biopsy | had a panic attack and couldn't
complete the biopsy. The lovely ladies at I rescheduled me immediately,
held my hand through the entire procedure, and told me how proud they were of
me when | made it through the second time. This level of care, compassion, and
understanding is so appreciated!! Great practice!

il Like P Comment # Share

D1

T as very pleased with the service we received this morning. | called for emergency
service at Sam and was told the first available tech appointment was 11am. The
tech showed up at 10am and fixed my furnace in 30 minutes. Will definitely
recommend this company to family and friends as well as get all of my annual
maintenance for my furnace and A/C from them.

eviewed Capital Heat Inc. — &3

Thank you Capital.

A Share

il Like B Comment

@BargarMarketing BARQAR
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Award-winning social marketing. For about 92% less cost!

A Writer. A Strategist. A Graphic Designer. And
Someone to Post Content to Linkedin, Twitter,
Facebook & Google+ Every Day.

social media

st mjf 591

m BARQAR DON'T BE PART OF THE HERD



8 STRATEGIC [T ABOUT INDUSTRIES EMPLOYERS JOB SEEKERS JOBS BLOG CONTACT

Our abdity to deploy qualified professionals is rivaled only by
our deep dedicabion 1o service and relabiity. This
commment isn'l just something we lak aboul, s part of
who we are and it shows in everything we

do

SEARCH FOR JOBS

Find Jobs

THE RISE l! SACRAMENTO
4 BUSINESS JOURNAL

GETYOUR IR llu‘v

BARQAR
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Top Tools Every Marketer Should Use

Date and Time:
Wed, Aug 31,2016 2:00 PM - 3:00 PM EDT

www.barqar.com/webinars

\
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* How can we better reach our target audience on social?

* How can we build more trust through social media?

* How can we compete with bigger, more established
companies?

* What is the most effective way to market with limited time
and limited funds?

* Where should | spend my money, online marketing or other
areas?
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1.888.576.6100
1.716.204.3514
info@bargar.com



mailto:dsearns@haleymarketing.com
mailto:dsearns@haleymarketing.com

